A N N UA L MA R K E T I N G C A L E N DA R Use this calendar to plan your marketing activities for the year. Consider which prospecting methods H

and touchpoints will best reach your audience, along with any other key goals for your business. HIGHGARDEN
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QUARTER 1 QUARTER 2
JANUARY FEBRUARY MARCH APRIL MAY JUNE
NOTE: NOTE:
QUARTER 3 QUARTER 4

JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

NOTE: NOTE:



